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Feedback survey reports are also available on the Internet! 

To view or download the reports brought out sofar (Part-I to XI I I ), log on to our 

website www.allindiaradio.gov.in. 

http://www.allindiaradio.gov.in/
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STUDY PROFILE 
 

 Name of the Study Feedback Survey on Kisanvani Programme 

under the scheme óMass Media Support to 

Agriculture Extensionô 

 Research Design 

 

Audience Research Unit, DG, AIR. 

 Period of  field survey 1
st
 January to 31

st
 March, 2008 (86

th
  to 98

th
 

week of study) 

 Place of survey 2323 Villages in primary coverage zone of 

91 AIR, FM Stations spread over 24 States 

and two Union Territories across the country. 

 

 Sample Size 23202 sample respondents (Farmers) @ 2 

villages per week per Station and 10 farmers 

per village 

 

 Research Tool Pre-coded Structured Questionnaire. 

 

 Data Collection By Part-time casual Investigators trained for 

this purpose & supervised by the Audience 

Research Units of respective states/assigned 

units. 

 Data Compilation, Analysis & 

Report writing.  
Headquarters, Audience Research Unit, DG, 

AIR, New Delhi. 

 Preparation of Report September, 2008 
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SALIENT FINDINGS  

 
 

The survey conducted during the reference period (1
st
 January to 31

st
 March, 2008) 

used the same research methodology including survey schedule as was used during 

the previous weeks (66
th
 to 85

th
 week ï 13

th
 August to 31

st
 December, 2008). The 

following are the salient findings of study:- 

 

 

 Radio Listening :  

 

 

 

 

 

Almost all the respondents interviewed were listening to Radio (96.8%). Only 

a small percentage (3.2%) reported that they did not tune in to radio at all. 
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 Awareness of Kisanvani Programme : 
 
 

 
 

 
 

 

 

To make someone listen to  a particular programme, it is important to create  sufficient 

awareness about that programme   among the target audience through the  inter and 

intra mass media publicity and advertisement. In this direction, All India Radio  has 

been making sustained efforts which resulted in high level of  awareness of the 

Kisanvani Programme among the target farmers  which is evidient from the study 

results  that  as high as 93.3% sample respondent were fond to be aware about the 

Kisanvani Programme. However, 6.7% respondents were either not listening to Radio 

or not aware of the Kisanvani Programme 
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 Weekly reach of Kisanvani Programme: 

 

 

 

 

 

 

Weekly reach (listening at least once a week) of Kisanvani programme was found 

to be slightly higher (87.2%) during the reference period  as compared to previous 

weeks (87.1). Weekly reach included regular listeners (5-7 days a week)-26%, 

frequent listeners (3-4days a week)-  43.8%  and occasional listeners (1-2 days 

week)-17.4%.  Percentage of regular listeners marginally declined by 2.2% 

whereas frequent listeners increased by 3.4% over the previous weeks. However, 

the increase and decrease in listening is not statistically significant to indicate any 

conclusive trend.  
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   Reasons for not listening to  Kisanvani Programme : 
   

           

 

 

 
 
 

 

 

Those respondents who were not listening to Kisanvani programme at all or 

listening rarely (once or twice a month) were further probed for the reasons for not 

listening to Kisanvani programme. In response, maximum percentage (3.8%) of 

respondents gave the reason that they were busy otherwise, followed by the reason 

óTime was not suitableô (1.1%), óNot interestedô (0.9%) and óRadio set out of 

orderô (0.6%). 

 

 



 

 11 

  
 

  

 
 

 

 Various topics listened yesterday under Kisanvani 

Programme: 
 

 
 

 

To find out the actual listening to Kisanvani Programme, sample respondents were 

asked whether they listned to Kisanvani Programme yesterday (day before 

interview). In reply, more than half of them (61.4%) responded affirmatively. 
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Further, they were asked, if listened previous day programmes, which topics did 

they listen to. Highest number of respondents (16.7%) reported that they listned to 

the topic óCultivation of export oriented crops, cash crop etc.ô Second most 

listened item was óSpecific topics on Animal Husbandryô (12.6%) followed by  the 

topic óFarm seeds and seed production of day to day useô (11.4%) and IPM 

(Interegrated Pest Management) 9.6%. Least listened to topic was óGender 

frientdly equipmentsô (1.1%). By and large same trend was observed during the 

previous weeks also. 

  

 Adequacy and usefulness of the information :  
 

 

 

 Under the Kisanvani Programme, various topics are mounted according to season,   

agro-ecological condition of the area and demand of listeners. Opinions were 

elicited from the respondents whether they found the programme adequate and 
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useful. Close to 60% respondents found the information adequate and almost same 

percentage of respondents also found the programme useful. Nearly 15% 

respondents reported that the information given under the Kisanvani programme 

was new. These findings show  that the farmers  really  got benefited from the 

information provided under Kisanvani programme.  

 

 

 Opinion on the Kisanvani  Programme : 
 

 

 
 

 

 

Further views of the respondents were solicited on the information/subject matter 

given in the Kisanvani programme. Majority of the respondents (64.2%) stated 

that óInformation given was easy to understandô and a little more than 55% 

opined that information given could be practised/adopted. However, nearly 9% 

respondents were those who understood the information but could not bring it to 

practice/ adoption and a little less than 5% could not comprehend the information 

at all.  
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 Reasons for not understanding the  information given in  

          the Kisanvani Programme : 

 
 

 

 

Those respondents (4.4%) who could not comprehend the information given in 

the Kisanvani programme were further probed for the reasons for not 

comprehending the information. The main reasons cited were that they were 

unable to remember the contents of information as too many 

messages/technologies/information were given in a single broadcast and the 

explanation provided was complicated and confusing (3.8% each).  
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 Reasons for adoption : 
 

 

 

 

Nearly 55% respondents opined that the information given in the Kisanvani 

programme can be practised/adopted. When further enquired the reasons for 

adopting the technologies/information provided in Kisanvani programme, 

maximum number of respondents (43%) reported that it will increase the 

yield/production, followed by óThe information/technology was very simple and 

easy to adopt/practice (40.2%), óIt was value added technologyô (25.8%) and óIt 

was low cost technologyô (24.2%).  

 


