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programme Item listened under Kisanval
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STUDY PROFILE

I Name of the Study

& Research Design

& Period of field survey

& Place of survey

¥ Sample Size

¥ Research Tool

& Data Collection

I Data Compilation, Analysis &
Report writing.

I Preparation of Report

Feedback Survey on Kisanvani Programr
under the scheme 06N

Agriculture Extensi:

Audience Research Unit, DG, AIR.

1% Januaryto 31 March, 2008 (86 to 98"
week of study)

2323 Villages in primary coverage zone of
91 AIR, FM Stations spread over 24 States

and two Union Territories across the countr

23202 sample respondenEa(merg @ 2
villages per week per Station and 10 farmel

per village

Pre-coded Structured Questionnaire.

By Parttime casual Investigators trained for
this purpose & supervised by the Audience
Research Units of respective states/assigne

units.
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September, 2008



MAP SHOWING AIR FM STATIONS COVERED UNDER KISANVANI FEEDBACK SURVEY
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SALIENT FINDINGS

The survey conducted during the reference periddighuary to 31 March, 2008)
used the same research methodology including survey schedule as was used during
the previous weeks (8o 85" weeki 13" August to 31 December, 2008). The

following are the salient findings of study:

B Radio Listening :

Listening 96.8% ‘

Not Listening

3.2%

Almost all the respondésinterviewed were listening to Radio (96.8%). Only

a small percentage (3.2%) reported that they did not tune in to radio at all.



B Awareness of Kisanvani Programme :

Not listening
to Radio\Not
aware
6.7%

To make someone listen to a particular programme, it is important to @eflicent
awareness about that programme among the target audience through the inter an
intra mass media publicity and advertisement. In this direction, All India Radio has
been making sustained efforts which resulted in Heglel of awareness ofthe
Kisanvani Programme among tha&get farmers which is evidient from the study
results thatas high as 93% sample respondent were fond to be aware about the
Kisanvani ProgrammeHowever, 6/% respondents were either not listening to Radio

or not avare of the Kisanvani Programme



B \Weekly reach of Kisanvani Programme:

Occasionally Notaware/ Not
17.4 listening to KV/Radio

y‘ﬂ;‘ - 7.6%
| : < e —_—

Regularly
26.0%

Weekly reach (listening at least once a week) of Kisanvani programme was found
to be slightly higher (87.2%) during the reference period as compared to previous
weeks (87.1)Weekly reach included regular listeners7(slays a week26%,
frequent listeners (ddays a week) 43.8% and occasional listenersqIdays
week)17.4%. Percentage of regular listeners marginally declined by 2.2%
whereas frequent listeners increasedl#f6 over the previous weeks. However,
the increase and decrease in listening is not statistically significant to indicate any
conclusive trend.



Reasons for not listening to Kisanvani Programme

Busy otherwise

Time not suitable

Not interested

Radio set out of
order

Those respondents who were ndéistening to Kisanvani programme at all or
listening rarely (once or twice a month) were further probed for the reasons for not
listening to Kisanvani programme. In response, maximum percentage (3.8%) of
respondents gave the reason that they were busgnigike followed by the reason

0Ti me was not suitabled (1. 1%), ONot
order o (0. 6%).
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B Various topics listened vesterday under Kisanvani
Programme:

r

Cultivation of export oriented crops, cash crops
etc

Specific topics on Animal Husbandry

Farm seeds and seed production of day to day
use

~
| 12.6
il 114
IPM (Integrated Pest Management) - 9.6
Marketing of agriculture products . 9.3
Modern and latest agriculture implements il 7o
Bio-products management. - 7.7
New methods of irrigation, rain harvest, etc _ 6.3
Loan and subsidy schemes of the government h Si7Z
Specific topics on Dairy & Poultry farming 5.6
Post harvest management & value addition - BE
Self-employment schemes i 5.0
Cultivation of Aromatic & Medicinal plants - ER
Information on Cottage industry el s

Gender friendly equipments 1.1

To find out the actual listening to Kisanvani Programme, samgsigondents were
asked whether they listned to Kisanvani Programme yesterday (day before

interview). In reply, more than half of them (61.4%) responded affirmatively.
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Further, they were asked, if listened previous day programmes, which topics did
they lisen to. Highest number of respondents (16.7%) reported that they listned to
the topic O6Cultivation of export or i
| i stened i tem was O0Specific topics on
topic OFarmede@dodaoatdi esn of day to ¢
(I nteregrated Pest Management ) 9. 6 %.
frientdly equipmentsdé (1. 1%). By and

previous weeks also.

B Adequacy and usefulness of theformation :

G 5

Under the Kisanvani Programme, various topics are mounted according to season,
agroecological condition of the area and demand of listeners. Opinions were
elicited from the respondents whether they found the programme adequate and

12



usdul. Close to 60% respondents found the information adequate and almost same
percentage of respondents also found the programme useful. Nearly 15%
respondents reported that the information given under the Kisanvani programme
was new. These findings showhat the farmers really got benefited from the

information provided under Kisanvani programme.

B Opinion on the Kisanvani Programme:

64.2

Information given was easy to
understand

55.4

Information given can be practiced /
adopted

‘

Information given was understood but

could not be practiced/adopted 9.1

p—

Information given could not be
comprehended

I==
»
-

Further views of the respondents were solicited on the information/subject matter
given in the Kisanvani programe. Majority of the respondents (64.2%) stated

t hat Ol nformation given was easy to
opined that information given could be practised/adopted. However, nearly 9%
respondents were those who understood the informatiooolbild not bring it to
practice/ adoption and a little less than 5% could not comprehend the information

at all.
13



Reasons for not understanding the information given in
the Kisanvani Programme;

The explanation Unable to remember as Toomany technical
provided was too many messages / ‘words used were not
complicated and technologies / explained properly.
confusing. information were given
insingle b'cast .

Those respondents (4.4%) who could nanpeehend the information given in

the Kisanvani programme were further probed for the reasons for not
comprehending the information. The main reasons cited were that they were
unable to remember the contents of information as too many
messages/technologiggormation were given in a single broadcast and the

explanation provided was complicated and confusing (3.8% each).
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B Reasons for adoption

Nearly 55% respondents opined that the information given in the Kisanvani
programme can be practised/adampt When further enquired the reasons for
adopting the technologies/information provided in Kisanvani programme,
maximum number of respondents (43%) reported that it will increase the
yield/ producti on, foll owed by a&®8aide i n
easy to adopt/ practice (40. 2%), Ol t w

was | ow cost technologyo (24. 2%) .
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